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Fashion portfolios

1–3 Portfolio work by 
Harald Helgessen.

What is a fashion portfolio?

Nearly all fashion students will be familiar with the term fashion
portfolio. There is really no such thing as a ‘one size fits all’ model 
for defining a portfolio: they come in a variety of sizes and formats
and contain individual presentations and statements of work that
reflect achievement, growth and ambition. 

Accepting that fashion portfolios do vary, we might also conclude
that they serve a variety of functions. A portfolio is an important 
visual self-promotion and sales tool for any designer, fashion student
or creative individual. There are areas of good practice that we shall
consider in relation to preparing and editing a portfolio; as an
underlying principle the portfolio should be a key indicator of your
creative abilities, strengths and subject interests. In this way it 
should demonstrate what you do best. 

A portfolio should evolve and remain relevant to your experiences
and interests. For students they represent a record of learning and
achievement that will support career planning and preparation. It is
probably fair to say that without a portfolio, a fashion design student
would find it almost impossible to secure employment within the
fashion industry. 
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Fashion portfolios

Presentation cases

Selecting a portfolio presentation
case is a matter of individual choice
for students and designers alike.
Fashion students would be well
advised to invest in a suitable
portfolio case before entering their
final year as this will enable them to
start organising and collating their
project work. 

Portfolio cases come in a variety of
sizes including A4 and A2 (see page
166 for a conversion table). Fashion
design students will use A3 the
most. Black cases are generally
preferred as they appear business-
like and professional. Most portfolio
cases are sold in leather-effect PVC
with protective gilt corners and strap
handles. Additional features may
include a shoulder strap, retractable
handle, multi-ring mechanism for
inserting clear plastic wallets or
sleeves and a strong, all round 
zipper and internal pocket for
inserting documents such as a
CV/résumé. It is worth remembering
that while your portfolio should
appear smart and functional it should
not upstage the work inside it. A
deluxe portfolio case cannot make
up for inferior artwork. 

1 Portfolios on display at
Graduate Fashion Week,
London.

2 Portfolio Open Day at the
British Fashion Council
colleges forum.

Text
Black

1st Proof Title: (AVA): BFD: Fashion Drawing
Job No: D809-96 / 4255

SIF AVABF5 Chpt6 17.08 ED_148-161  8/27/09  9:43 AM  Page 152



152 / 153

1st Proof Title: (AVA): BFD: Fashion Drawing
Job No: D809-96 / 4255

SIF AVABF5 Chpt6 17.08 ED_148-161  8/27/09  9:42 AM  Page 153

W
ha

t 
is

 a
 f

as
hi

o
n 

p
o

rt
fo

lio
? 

>
D

ig
it

al
 p

o
rt

fo
lio

s

Content and organisation

Content and organisation are key 
to a successful portfolio. Considering
how you present your work is just 
as important as deciding what to
include. Both are inextricably 
linked and can demonstrate your
presentation and organisational skills. 

Some interviewers flick through
portfolios quickly or even work from
the back to the front. It is frustrating
but it happens so you should make
sure that all your work is presentable
and that everything has impact.
Students are sometimes advised to
start and finish with a strong project.
For fashion design students their
most recent project, or final
collection, is likely to be presented
first, and it is worth considering a
good project to end with too. 

The content of a portfolio should 
flow from one project to another 
and demonstrate the scope of your
selected work to its best advantage.
This includes your ability to edit your
work. Addressing content and
organisation is also about tailoring
your portfolio to a defined audience.
Although there are no fixed rules 
on how many projects should be
included within a fashion portfolio
(and your tutors or professors 
can offer specific guidance),
approximately five or six
accomplished projects in 
varying styles and formats should
engage the interest of an interviewer.
Additional projects may need to 
be held back and targeted for
another interview.

Try colour coding projects by
mounting artwork on to a particular
colour of cardstock to frame it; this
can make a presentation appear
more cohesive and define the
projects within your portfolio.
Consider the visual impact of
portfolio sleeve pages that face 
each other; for example, choosing
two illustrations that complement
each other, or a line-up of figures
arranged across the open spread of
the sleeves, will create a wow factor.

Ultimately, your portfolio should
represent you in the best possible
way but should also be an honest
representation of who you are, in
relation to your interests, previous
experiences and your future goals
and aspirations.

Portfolio dos and don’ts

Do
Make sure that your artwork will
actually fit into the sleeve pages 
of your portfolio. It may sound
obvious, but some students can
overlook this and find themselves
trimming or remounting work.

Check that the sleeves within 
the portfolio are spotlessly clean
before you insert your artwork.
Good artwork will lose its appeal 
if the sleeve is marked or dirty. 

Be consistent with presentation
formats within a project; try not 
to mix landscape format with
portrait format. 

Make sure that any digital print
artwork is properly pixelated. 

Don’t
It is a common mistake to think
that the more you add to your
portfolio the better your chances
of someone responding to your
work. Your interviewer may
actually remember the weaker
work over the stronger pieces and
it could also be interpreted as an
indecisive approach. 

Artwork with raised surfaces, such
as some types of mixed media
artwork with sharp peaks or
points, may not be suitable for
insertion into a portfolio sleeve. 

Fold-out presentations may look
appealing when they’re standing
upright on a table surface but do
not work within the sleeve of a
portfolio so are best avoided.

Try to avoid including isolated
mood boards. 

Finally, if you’re not happy with
your work you shouldn’t include it
in your final portfolio as it is never
good practice to apologise for
work during an interview.
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Fashion portfolios

1 Chew Magazine is an online
magazine; this issue
features the illustrations 
of Sandra Suy.
<www.dripbook.com/
chewthemagazine>

2 Example of designer’s 
digital portfolio on host 
site Coroflot.
<www.coroflot.com>

Digital portfolios

As we have seen, documenting and presenting fashion artwork and
associated imagery across a variety of digital formats is becoming
increasingly widespread and better understood in the context of
developing a portfolio. 

Both the development of digital photography and the growth 
of fashion websites have raised the profile of fashion imagery 
across a variety of digital platforms. The emergence of online 
fashion magazines, such as Chew Magazine, has also extended 
the reach and accessibility of fashion images. This includes the
presentation of drawings and artwork through screen-based rather
than print-based platforms. Today, fashion illustrators, designers and
students are populating the internet and presenting examples of their
work through digital media such as websites, blogs and Flickr image
pages. This is leading to some interesting developments, which are
beginning to extend the idea of what a fashion portfolio is and what 
it might look like in the future. 

The term e-portfolio is gaining acceptance in a business networking
context. Design-orientated websites such as <www.coroflot.com>
specifically cater for creative professionals and students across areas
of design, including fashion, by enabling them to present digital
portfolios of their work with microblogging and profile-linking
capabilities, as well as enabling direct access to their portfolio
settings and visitor traffic statistics. 

The efficient nature of e-portfolios, combined with their rapid 
digital communication capabilities, makes them highly versatile 
and compatible with a 24/7 global fashion culture in a way that 
may not be achieved through a physical portfolio alone. It remains,
however, that some of the more tactile human elements of original
hand-drawn artwork cannot be conveyed by the digitisation process. 
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Fashion portfolios

Please outline your current
job and your career path
My current role is owner and director
of The Fashion Careers Clinic, which
is the first specialist careers advice
service in the UK dedicated to
helping fashion, textiles and
accessories designers. Based in
London, the Clinic provides
guidance, direction and support to
everyone from new graduates
through to experienced designers
who are looking for their next (or first)
role in the industry. We cover a wide
range of topics, including portfolio
presentation, CV writing, interview
technique, and how to network
effectively. As we all know, this is
such a competitive industry, therefore
designers must equip themselves
with all of the necessary tools and
information required in order for them
to stand a better chance of gaining a
solid role in design. 

What is a fashion portfolio?
A fashion portfolio is a body of work
that brings together a selection of the
designer’s ideas to demonstrate a
certain style or vision. A portfolio 
can include research, sketches,
illustrations, photographs and fabric
samples and, presented as a whole,
should deliver a very clear message
as to what the designer is all about. 

What advice would you offer to 
a student to help them prepare 
a fashion portfolio?
The most important thing to 
consider is ‘does this work have a
clear message?’ Think about exactly
what sector of the market you are
appealing to, and consider if your
work is genuinely suitable for this
market. The style of your projects
can be changed drastically by how
you do your figure illustrations – by
changing the hairstyle, make-up,
shoes and accessories. All of these

things combine to influence how
others view your ability to work at a
certain market level. Think about
what message your work gives out,
and also consider how memorable
your work is. What makes it stand
out? What’s different about it? The
best portfolios are the ones people
can remember even years later – I
recall a great womenswear designer
who had a very distinctive way of
presenting her work and she was
fantastic at figure illustration. Six
years later, her work still stands out.
Each portfolio should have that clear
message, be memorable, cohesive,
and projects should flow well from
one to another. Focus on quality, not
quantity, and make sure that every
project is one that you’re proud of. 

On a practical note, students should
remember to include all of the
required elements clients and
recruiters like to see: mood boards,

Stephanie Finnan, fashion careers adviser
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then design development, then final
designs (pages should ideally include
figure illustrations with flats placed
alongside). Try to keep each project
balanced with a similar number of
pages in each – it doesn’t look great
to have one project with 15 pages
and others with just four pages.
Finally, keep your portfolio up to
date, and remember that a portfolio
is never finished – it should evolve as
the months and years go by; it is an
ongoing body of work.

How should a fashion student go
about choosing a portfolio?
Most professional designers work 
to A4, which is easiest to present at
interview; for some reason, work can
look better when it is slightly smaller.
Going larger than A3 is impractical in
terms of portability. A4 or A3 is also
much more user-friendly for the
recruiter to flip through, and easier 
to look at if interviewing in a location

such as a restaurant or cafe (bear in
mind that interviews don’t always
happen at the company HQ, or even
somewhere with a nice big table to
spread all of your work out on!).
Choose a style of portfolio that
allows you to add and edit work
quickly and easily. Some students
present their work in a book format,
bound into material or casing, or in 
a box or container. These ways of
presentation aren’t necessary (they
won’t make you stand out for 
the right reasons) and throw up
difficulties when having to photocopy
pages to send to agencies. The 
best and most professional-looking
portfolios are the leather ones with
plastic sleeves already inserted into
the spine. The ring binders, where
you have to place the plastic sleeves
in yourself, invariably look messy as
soon as you open them, with some
pages falling out or the pages not
turning correctly.

1 Stephanie’s company The
Fashion Careers Clinic.
<www.fashioncareers
clinic.com>

2 Stephanie offers career and
portfolio advice to students.
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Stephanie Finnan, fashion careers adviser

What are the most common
mistakes fashion students make
when preparing a portfolio?
There are quite a few common
mistakes! No clear message is awful.
Others include too much or too little
work – both as bad as each other.
As a general guide, approximately 
six full projects is about right. Blank
pages are not acceptable, nor tatty
or messy pages. Check for glue
marks, torn pages, smears on plastic
sleeves, and make sure that the
spelling is correct on all titles, logos
and text – clients and recruitment
agents do notice all of these things,
so double-check everything before
you present it.

What is the most important piece
of advice you would offer to a
fashion student preparing a
portfolio for a job interview?
The most important element by 
far is to make sure that the work
presented is actually suitable for the
company that is interviewing. Too
many designers take a ‘one size fits
all’ approach and take along the
same work to lots of different

companies. The most successful
candidates are those who really think
about the style of the company they
are interviewing with, research their
target market well, and prepare their
portfolios accordingly. The best
approach would be to create a small
project for each company, to present
at first interview stage. It doesn’t
have to be a lot – perhaps a mood
board, page of design development
and a page of final illustrations. This
will show that the candidate has put
time and effort into preparing for the
interview, rather than assuming that
their work will be suitable as it is and
going to every interview with the
same standard projects.

What role do electronic 
portfolios serve in fashion?
Electronic portfolios are interesting in
that they allow designers to present
their work to a much wider audience
than ever before. Many designers are
choosing to have their own website
to promote their work, as well as
uploading work to portfolio sites
such as Coroflot or StylePortfolios.
This allows for a much more

immediate and accessible way of
presenting work to companies 
and recruiters globally; it is quite
staggering to think that as soon as
designers have posted their work on
these sites, they could be noticed
and contacted by prospective
employers on the other side of the
world. Electronic portfolios have
really changed the face of job
hunting for the current generation of
designers. However, I do feel that a
certain type of work lends itself to
this way of presentation more than
others; for instance, fashion graphics
and print, kidswear and sportswear
tends to look better electronically
than knitwear, embellishment and
work for the luxury market. Some
designers are choosing to take a
laptop to interviews to present their
work, but some companies still
prefer to see hard copies of work 
in a traditional portfolio. Also,
presenting with a laptop can bring
another set of concerns to the
interview situation, such as if the
computer crashes, battery dies, files
won’t open and so on – not an ideal
start to an interview!
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1–3 Stephanie offers career and
portfolio advice to students.

What do you think fashion
portfolios will look like in ten
years’ time?
As we have seen over the past
couple of years, the use of CAD
work has become much more
prevalent and is now widely
requested by the majority of clients.
Work created on the computer can
look amazing if done correctly; at the
moment it is best mixed with other
ways of rendering fabric and
presenting illustrations, combined
with hand-drawn work. I think CAD
packages are becoming ever more
sophisticated in terms of the effects
that can be created, ease of use,
and how realistic the final images
look; this will continue at a fast pace.
In ten years’ time the majority of, 
if not all, portfolios will be created
using CAD. Sadly, this may further
contribute to the loss of traditional
methods of hand drawing and
illustration. Following on from the last
question, I think that the traditional
way of presenting work in a solid
portfolio will die out and most
designers will present electronic
portfolios. Technology will have
moved on so much that I’m sure
there will be easier and slicker ways
for candidates to present their work.
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1 Illustration by Lovisa Burfitt.

Conclusion

Fashion drawing encompasses a vibrant and diverse visual
vocabulary. We have taken an introductory journey from its
beginnings in the 19th century to the variety of styles and
applications that constitute fashion drawing in the early 21st century.
It is clear that both fashion and drawing continue to be shaped by 
an evolving aesthetic, by technological advances in computer
graphics and by the practical requirements of the fashion industry.

Fashion drawing enables us to define and redefine the way that we
see others and ourselves. While drawing remains a practical means
for generating or communicating an idea, it should also allow us to
dream and to imagine what we want to share with others. Fashion
drawing may therefore be considered as a journey of self-discovery
that is fed by our imagination and ideas and refined with regular
practice. It is important to practise drawing in order to be able to
confidently express ideas and test the boundaries. 

Of course, it has only been possible to include a select number of
drawings by contemporary designers and illustrators in this book,
alongside examples by talented students who are setting out on 
their careers, but their work offers us a slice of contemporary 
fashion practice. A number of insightful interviews has helped 
us to understand the motivations and inspirations behind a range 
of different approaches to fashion drawing and illustration. I hope 
this book has stimulated your interest in fashion drawing and that 
it will inspire you to draw.
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Further resources

In this book we refer to A4 and A3 paper sizes, which are part of the
ISO (International Organization for Standardization) A-series. This
metric-based system is used throughout the world, except in the US
and Canada. For the benefit of North American readers, the table
below shows both imperial and metric measurements of the A-series.

Sheet name mm inches

A0 841 x 1189 33 x 46 3⁄4

A1 594 x 841 23 3⁄8 x 33

A2 420 x 594 16 1⁄2 x 23 3⁄8

A3 297 x 420 11 3⁄4 x 16 1⁄2

A4 210 x 297 8 1⁄4 x 11 3⁄4

A5 148 x 210 5 7⁄8 x 8 1⁄4

A6 105 x 148 4 1⁄8 x 5 7⁄8

A7 74 x 105 2 7⁄8 x 4 1⁄8

A8 52 x 75 2 x 2 7⁄8

US Letter is the closest equivalent to A4:

mm inches

A4 210 x 297 8 1⁄4 x 11 3⁄4

Letter 216 x 279 8 1⁄2 x 11

US Tabloid/Ledger is the closest equivalent to A3:

mm inches

A3 297 x 420 11 3⁄4 x 16 1⁄2

Tabloid 279 x 432 11 x 17

1 Illustration by Lovisa Burfitt.

1st Proof Title: (AVA): BFD: Fashion Drawing
Job No: D809-96 / 4228

SIF AVABF5 EndMatter 17.08 ED_162-168  8/27/09  7:26 PM  Page 166



166 / 167

1

1st Proof Title: (AVA): BFD: Fashion Drawing
Job No: D809-96 / 4228

SIF AVABF5 EndMatter 17.08 ED_162-168  8/27/09  7:25 PM  Page 167

Text
Black

Fu
rt

he
r 

re
so

ur
ce

s

1st Proof Title: (AVA): BFD: Fashion Drawing
Job No: D809-96 / 4228

SIF AVABF5 EndMatter 17.08 ED_162-168  8/27/09  7:26 PM  Page 167



2nd Proof Title: (AVA): BFD: Fashion Drawing
Job No: CD909-142 / 4228

SIF AVABF5 EndMatter 17.08 ED_162-168.qxp  9/19/09  10:57 AM  Page 168

Fa
sh

io
n 

D
ra

w
in

g

Text
Black

I would like to thank all the contributors who have so generously and willingly agreed to include examples of their 
work in this book. Thank you for your cooperation and open-handedness. Through the process of writing this book 
I have been fortunate to meet some inspiring and creative practitioners as well as having the opportunity to renew
existing contacts and acquaintances. 

In alphabetical order, I would especially like to thank all my interviewees for their professionalism and generous spirit:
Petra Börner, Lovisa Burfitt, Cecilia Carlstedt, Stephanie Finnan, Elmaz Hüseyin, Tomek Sowacki, Sandra Suy, 
Howard Tangye and Luis Tinoco.

I would also like to thank Lectra®, SnapFashun© and Trendstop® for their additional cooperation and support by
providing me with a selection of images for this book. 

Special thanks also to Holly-Mae Gooch and Helena Kruczynska who both produced original artwork and drawings 
for this book. It was great working with both of you. My sincere thanks to Richard Haines for generously supplying 
me with images of his work desk and for his inspiring blog! And thanks to Wendy Plovmand for her generous
cooperation and inspirational collages!

Additional thanks to Heather Holford, Sachiko Honda, Cecilia Langemar and David Potts for their help with 
facilitating contacts for inclusion in this book, and to Carl and Daniel at Sifer Design.

Finally a special thank you to my editor Rachel Netherwood for her tireless help and support. It’s been an 
inspiring journey. 
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The subject of ethics is not new, 
yet its consideration within the applied
visual arts is perhaps not as prevalent
as it might be. Our aim here is to help a
new generation of students, educators
and practitioners find a methodology
for structuring their thoughts and
reflections in this vital area.

AVA Publishing hopes that these
Working with ethics pages provide 
a platform for consideration and 
a flexible method for incorporating
ethical concerns in the work of
educators, students and professionals.
Our approach consists of four parts:

The introduction is intended 
to be an accessible snapshot of the
ethical landscape, both in terms of
historical development and current
dominant themes. 

The framework positions ethical
consideration into four areas and 
poses questions about the practical
implications that might occur. 
Marking your response to each of 
these questions on the scale shown 
will allow your reactions to be further
explored by comparison.

The case study sets out a real 
project and then poses some ethical
questions for further consideration. 
This is a focus point for a debate rather
than a critical analysis so there are no
predetermined right or wrong answers.

A selection of further reading
for you to consider areas of particular
interest in more detail.
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Ethics is a complex subject that
interlaces the idea of responsibilities 
to societywith a wide range of
considerations relevant to the character
and happiness of the individual. It
concerns virtues of compassion, loyalty
and strength, but also of confidence,
imagination, humour and optimism. 
As introduced in ancient Greek
philosophy, the fundamental ethical
question is what should I do? How 
we might pursue a ‘good’ life not 
only raises moral concerns about 
the effects of our actions on others, 
but also personal concerns about 
our own integrity.

In modern times the most important
and controversial questions in ethics
have been the moral ones. With
growing populations and improvements
in mobility and communications, 
it is not surprising that considerations
about how to structure our lives
together on the planet should come 
to the forefront. For visual artists 
and communicators it should be no
surprise that these considerations will
enter into the creative process. 

Some ethical considerations are 
already enshrined in government laws
and regulations or in professional codes
of conduct. For example, plagiarism
and breaches of confidentiality can 
be punishable offences. Legislation in
various nations makes it unlawful to
exclude people with disabilities from
accessing information or spaces. The
trade of ivory as a material has been
banned in many countries. In these
cases, a clear line has been drawn
under what is unacceptable. 

Introduction 
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But most ethical matters remain 
open to debate, among experts and 
lay-people alike, and in the end we 
have to make our own choices on 
the basis of our own guiding principles 
or values. Is it more ethical to work 
for a charity than for a commercial
company? Is it unethical to create
something that others find ugly or
offensive? 

Specific questions such as these 
may lead to other questions that are
more abstract. For example, is it only
effects on humans (and what they
care about) that are important, or 
might effects on the natural world
require attention too? 

Is promoting ethical consequences
justified even when it requires ethical
sacrifices along the way? Must there 
be a single unifying theory of ethics
(such as the Utilitarian thesis that 
the right course of action is always 
the one that leads to the greatest
happiness of the greatest number), 
or might there always be many different
ethical values that pull a person in
various directions? 

As we enter into ethical debate 
and engage with these dilemmas on 
a personal and professional level, 
we may change our views or change 
our view of others. The real test though
is whether, as we reflect on these
matters, we change the waywe act as
well as the waywe think. Socrates, the
‘father’ of philosophy, proposed that
people will naturally do ‘good’ if they
know what is right. But this point might
only lead us to yet another question:
how do we know what is right?
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A framework for ethics 

Your client
What are your terms?

Working relationships are central 
to whether ethics can be embedded
into a project and your conduct on 
a day-to-day basis is a demonstration
of your professional ethics. The
decision with the biggest impact is
whom you choose to work with in 
the first place. Cigarette companies or
arms traders are often-cited examples
when talking about where a line might
be drawn, but rarely are real situations
so extreme. At what point might you
turn down a project on ethical grounds
and how much does the reality of
having to earn a living affect your 
ability to choose? 

Using the scale, where would you 
place a project? How does this
compare to your personal ethical 
level? 

You
What are your ethical beliefs?

Central to everything you do will be 
your attitude to people and issues
around you. For some people their
ethics are an active part of the
decisions they make everyday as a
consumer, a voter or a working
professional. Others may think about
ethics very little and yet this does not
automatically make them unethical.
Personal beliefs, lifestyle, politics,
nationality, religion, gender, class 
or education can all influence your
ethical viewpoint. 

Using the scale, where would you 
place yourself? What do you take 
into account to make your decision?
Compare results with your friends 
or colleagues.

01 02 03 04 05 06 07 08 09 10 01 02 03 04 05 06 07 08 09 10

PMS
32722nd Proof Title: (AVA): BFD: Fashion Drawing

Job No: CD1009-70 / 3173

SIF AVABK5 Ethics_169-176.qxp  10/15/09  10:32 PM  Page 172



1st Proof Title: (AVA): BFD: Fashion Drawing
Job No: D809-96 / 4228

SIF AVABK5 Ethics_169-176  8/27/09  9:59 PM  Page 173

172/173

W
o
rk

in
g
 w

it
h
 e

th
ic

s

Your specifications
What are the impacts of your
materials?

In relatively recent times we are 
learning that many natural materials 
are in short supply. At the same 
time we are increasingly aware that
some man-made materials can have
harmful, long-term effects on people 
or the planet. How much do you know
about the materials that you use? 
Do you know where they come from,
how far they travel and under what
conditions they are obtained? When
your creation is no longer needed, 
will it be easy and safe to recycle? 
Will it disappear without a trace? Are
these considerations the responsibility
of you or are they out of your hands?

Using the scale, mark how ethical your
material choices are. 

Your creation
What is the purpose of your work?

Between you, your colleagues and 
an agreed brief, what will your creation
achieve? What purpose will it have in
society and will it make a positive
contribution? Should your work result 
in more than commercial success or
industry awards? Might your creation
help save lives, educate, protect 
or inspire? Form and function are 
two established aspects of judging 
a creation, but there is little consensus
on the obligations of visual artists 
and communicators toward society, 
or the role they might have in solving
social or environmental problems. 
If you want recognition for being the
creator, how responsible are you for
what you create and where might that
responsibility end?

Using the scale, mark how ethical 
the purpose of your work is.
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Case study Case study 

Traditional Hawaiian feather capes 
(called ‘Ahu’ula) were made from
thousands of tiny bird feathers and
were an essential part of aristocratic
regalia. Initially theywere red (‘Ahu’ula
literally means ‘red garment’) but
yellow feathers, being especially rare,
became more highly prized and were
introduced to the patterning.

The significance of the patterns,
as well as their exact age or place
of manufacture is largely unknown,
despite great interest in their
provenance in more recent times.
Hawaii was visited in 1778 by English
explorer Captain James Cook
and feather capes were amongst
the objects taken back to Britain. 

The basic patterns are thought to 
reflect gods or ancestral spirits, family
connections and an individual’s rank 
or position in society. The base layer
for these garments is a fibre net, with
the surface made up of bundles of
feathers tied to the net in overlapping
rows. Red feathers came from the
‘i’iwi or the ‘apapane. Yellow feathers
came from a black bird with yellow
tufts under each wing called ‘oo’oo,
or a mamo with yellow feathers above
and below the tail. 

One aspect of fashion design that
raises an ethical dilemma is the way
that clothes production has changed
in terms of the speed of delivery
of products and the now international
chain of suppliers. ‘Fast fashion’ gives
shoppers the latest styles sometimes
just weeks after they first appeared
on the catwalk, at prices that mean
they can wear an outfit once or twice
and then replace it. Due to lower labour
costs in poorer countries, the vast
majority of Western clothes are
made in Asia, Africa, South America
or Eastern Europe in potentially
hostile and sometimes inhumane
working conditions. It can be common
for one piece of clothing to be made
up of components from five or
more countries, often thousands
of miles apart, before they end
up in the high-street store. How much
responsibility should a fashion designer
have in this situation if manufacture
is controlled by retailers and demand
is driven by consumers? Even if
designers wish to minimise the social
impact of fashion, what might they
most usefully do?

Feather Capes 
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Thousands of feathers were used
to make a single cape for a high chief
(the feather cape of King Kamehameha
the Great is said to have been made
from the feathers of around 80,000
birds). Only the highest-ranking chiefs
had the resources to acquire enough
feathers for a full-length cape, whereas
most chiefs wore shorter ones which
came to the elbow. 

The demand for these feathers was
so great that they acquired commercial
value and provided a full-time job for
professional feather-hunters. These
fowlers studied the birds and caught
them with nets or with bird lime
smeared on branches. As both the
‘i’iwi and ‘apapane were covered with
red feathers, the birds were killed and
skinned. Other birds were captured
at the beginning of the moulting season,
when the yellow display feathers were
loose and easily removed without
damaging the birds.

The royal family of Hawaii eventually
abandoned the feather cape as the
regalia of rank in favour of military and
naval uniforms decorated with braid
and gold. The ‘oo’oo and the mamo
became extinct through the destruction
of their forest feeding grounds and
imported bird diseases. Silver and gold
replaced red and yellow feathers as
traded currency and the manufacture
of feather capes became a largely
forgotten art.

174/175

W
o
rk

in
g
 w

it
h
 e

th
ic

s

Is it more ethical to create 
clothing for the masses rather
than for a few high-ranking
individuals?

Is it unethical to kill animals
to make garments?

Would you design and make 
a feather cape?
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Fashion is a form of ugliness
so intolerable that we have to
alter it every six months.

Oscar Wilde
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The Basics Fashion Design series
from AVA Publishing’s Academia
imprint comprises a collection of
titles that, together, cover the key
elements of fashion design:
Research and Design, Textiles and
Fashion, Construction, Developing 
a Collection, Fashion Drawing and
Knitwear. The series provides an
essential introduction to the subject
and forms a comprehensive
reference tool for students and
anyone interested in the art of
fashion design.

To become a successful fashion
designer you will need to develop
your drawing skills, but for any
career in fashion it is important to
have an understanding of the basic
principles of good fashion drawing.

Basics Fashion Design: Fashion
Drawing provides a visually
orientated introduction to the subject
by considering the different styles,
techniques and approaches used in
the fashion industry. Packed with
interviews and work by talented
designers and illustrators, this book
will both inform and inspire you.

Ethical practice is well known, taught
and discussed in the domains of
medicine, law, science and sociology
but was, until recently, rarely 
discussed in the terms of the Applied
Visual Arts. Yet design is becoming 
an increasingly integral part of 
our everyday lives and its influence 
on our society ever-more prevalent.

AVA Publishing believes that our 
world needs integrity; that the
ramifications of our actions upon 
others should be for the greatest
happiness and benefit of the greatest
number. We do not set ourselves 
out as arbiters of what is ‘good’ or
‘bad’, but aim to promote discussion 
in an organised fashion for an
individual’s understanding of their 
own ethical inclination.

By incorporating a ‘working with 
ethics’ section and cover stamp 
on all our titles, AVA Publishing aims 
to help a new generation of students,
educators and practitioners find 
a methodology for structuring their
thoughts and reflections in this 
vital area.

John Hopkins is Head of Fashion and
Textiles at Winchester School of Art,
University of Southampton, in the UK.
He studied fashion at Central Saint
Martins College of Art and Design,
London, before graduating with a
masters degree in fashion design. 
Soon after graduating from Saint
Martins he gained extensive
professional experience as a
womenswear designer with Jaeger 
and Burberry, where he worked for 
over ten years, as well as working as 
a freelance illustrator for the Fashion
Service in London and New York. 

John’s teaching career began in the
United States, where he served as 
Chair of Fashion at Savannah College 
of Art & Design. During this time he
extended his international experience
working with illustrators and designers
before returning to the UK to take up 
his position as Programme Leader 
for Fashion at Winchester, where he
continues to share his knowledge and
expertise to support and encourage
design students and develop his
research interests in fashion.
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v
to produce an image by
making lines and marks 
on paper

John HopkinsFASHION DESIGN

n
a popular or the latest style 
of clothing, hair, decoration 
or behaviour
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